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to﻿ improve﻿ the﻿ different﻿ elements﻿ that﻿make﻿ up﻿ a﻿ good﻿ business﻿ climate﻿ should﻿ be﻿ carried﻿ out﻿
expeditiously﻿(OECD,﻿2004).
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by﻿ the﻿government,﻿ inefficient﻿ technology﻿use﻿by﻿SMEs﻿ relating﻿ to﻿processing,﻿preservation﻿and﻿
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support﻿ framework,﻿ enabling﻿environment,﻿ capacity﻿building﻿and﻿corporate﻿governance﻿ (Steel﻿&﻿
Webster,﻿ 1992;﻿Lightfoot,﻿ 1998;﻿ Jarvis﻿ et﻿ al.,﻿ 1996;﻿Gibb,﻿ 1998).﻿Therefore﻿ in﻿ 2003,﻿ the﻿ federal﻿
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The﻿Primary﻿data﻿ on﻿ the﻿ perceptions,﻿ thoughts﻿ and﻿ feelings﻿ of﻿ the﻿major﻿ stakeholders﻿were﻿
collected﻿mainly﻿ through﻿ individual﻿ face-to-face,﻿ in-depth﻿ interviews.﻿All﻿ of﻿ the﻿ interviews﻿ took﻿
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country﻿ such﻿as﻿ robbery,﻿kidnapping﻿etc.﻿This﻿ is﻿because﻿most﻿of﻿ the﻿youths﻿are﻿not﻿ engaged﻿ in﻿
employment.﻿Others﻿are﻿policy﻿that﻿will﻿give﻿room﻿for﻿sectorial﻿allocation﻿for﻿SMEs﻿which﻿will﻿allow﻿
special﻿prices﻿for﻿their﻿output﻿and﻿help﻿get﻿their﻿products﻿and﻿services﻿beyond﻿their﻿local﻿environment.﻿
Another﻿ recommendation﻿by﻿ a﻿ bank﻿official﻿ is﻿ that﻿ government﻿ should﻿ formulate﻿ import﻿ policy﻿
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I won’t recommend any new policy now but they should implement all the reforms and policies already 
in existence. If they implement even half of the existing policies, Nigeria will be in a better position. 








Government should review the existing policies to make them friendly. The policies should be harness 
for people to understand it. People know there are policies but they don’t understand those policies. 





I know that there are policies for fund for women but I tell you the bureaucracy that one undergoes 
to access such funds is too much. When I was making popcorn, we were made to register with access 
bank as they have funds for women, but up till now nothing was done for women. They requested 
for business plans and feasibility studies, and at the end of the day nothing was done. All the energy 
you put into doing the business plan is too much which I could have used to attend to my business. I 









If these polices are implemented, I feel that the SMEs will grow because they will have easy access to 
fund, easy access to intellectual knowledge, technical knowhow in place, then the SME will be able 
to improve their businesses and grow to the next level. These policies should be written as a law. 
Every government comes in with its own policy and strategy. There is no consistency and it is very 
rigid making it difficult to change…
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Definitely the policies will have a lot of impact on the development of SMEs in Nigeria. I would say 
that Nigeria is so lucky to have started thinking about the development of SMEs long time ago. We 
have an agency which is exclusively meant to promote the growth and development of SMEs in Nigeria 
which is the SMEDAN. They are set up to ensure that they come up with policies and programmes that 
encourage the growth and development of SMEs. I think they already have a number of incentives for 
SMES and if the SMEs themselves come together to begin to engage SMEDAN in terms of what their 
requirements are, it will help SMEDAN to come up with propose policies that will substantially help 
to address the issues. SMEDAN cannot know what the problems are with SMEs because they are the 
operators. The contributions from the SME operators themselves will substantially help to broaden 










It will make the economy to grow in the sense that it gives room for other people from other countries 
to come in and have business and good business relationship with the country which will grow the 
economy. It will give room for a lot of things to start coming in. When you talk of employment, it will 







I think SMEs can contribute greatly to the economy if these policies are properly implemented and 
other needed infrastructures are made available to them. Let me tell you example of Dangote who 
is now known all over the world. He started small and he did not get his funds from the banks but 
from a rich uncle who helped him to start. That is an example of SMEs becoming something big. The 
proportion of Dangote contribution to the GDP in Nigeria at the moment is very sizeable but I think 
SMEs can contribute to the economy of Nigeria. SMEs can create employment opportunity, reduce 
crime rate and foster the economy of the nation…
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Lastly﻿from﻿the﻿government﻿perspective,﻿ it﻿will﻿create﻿a﻿ lot﻿of﻿entrepreneurs﻿which﻿will﻿also﻿
increase﻿ the﻿ revenue﻿potentials﻿of﻿ the﻿country﻿and﻿provide﻿a﻿ lot﻿of﻿employment﻿opportunities.﻿ It﻿
will﻿also﻿reduce﻿poverty﻿rate﻿in﻿the﻿country﻿in﻿terms﻿of﻿the﻿economic﻿and﻿SME﻿will﻿re-engineer﻿and﻿
transform﻿the﻿economy﻿by﻿creating﻿more﻿employment.﻿One﻿government﻿officials﻿said:
If we want to grow our economic sustainably, the way to go is to promote the growth and development 
of SMEs because they will contribute more than 70% to the GDP of our various economic. We should 
be able to encourage our SMEs to specialise. Once they specialise, they will also contribute to earning 
foreign exchange because when they export their goods or services, they earn foreign exchange for 
the country and help to increase foreign reserves of the country. These are the contribution SMEs 
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